


Are you gifted in the art of present giving? Or maybe you’d just like 
to look as though you are? At Harrods, we have gifting covered, 
with extraordinary ideas and expert advice round every corner.  

Our Technology department, for example, houses the world’s most 
exciting new products, enabling you to experience and test out the 

latest in cutting-edge design. A super-portable projector that 
delivers a crystal-clear 100in picture? Sorted. On the Third Floor, 

Home and Furniture is your go-to for the ultimate in luxury living: 
think sumptuous bedlinen, beautiful tea sets, and bean-to-cup 

coffee machines that mean you can wake to the aroma of a fresh 
brew. Finally, check out The Arcade for the best in personalised 
stationery, keep-forever pens (see below) and fine leather goods. 

Scan to discover a huge selection of beautiful  

home and gifting ideas on harrods.com

Montegrappa Hemingway  

The Old Man and the Sea  

fountain pen £4,745

S.T. Dupont Défi  

Millennium Le Mans  

ballpoint pen £400

Graf von Faber-Castell  

Pen of the Year 2023 Limited 

Edition fountain pen £5,800

Montblanc Great Characters 

Muhammad Ali Limited Edition 

1942 fountain pen £3,430

Making dreams
come true

THE WRITE STUFF

The Arcade, Lower Ground Floor; and harrods.com



THE
 MO

MEN
T

MOVIES ON THE MOVE
A 100in cinematic display from 
an ultra-compact projector may 
sound like imaginary sci-fi – but 
it’s here right now. Samsung’s 
futuristic Freestyle 2nd Gen  
is a feature-packed design that 
uses state-of-the-art tech to 
provide a viewing experience 
comparable to a cinema visit. Its 
portability means it can be used 
anywhere: watch a sports match 
on your balcony, go gaming in 
your bedroom (play through 
Samsung’s console-less Game 
Hub) or enjoy a movie while 
travelling. The projector’s auto-
adjust capability means you 
get a perfectly sized, perfectly 
straight image, while powerful 
inbuilt speakers provide 
impressive 360-degree sound.  
Samsung Freestyle 2nd Gen £699 

Technology, Fifth Floor



THE ALLURE OF  
THE DESERT
What could be more 
romantic than rolling 
Tuscan hills? Perhaps 
Middle Eastern dunes 
at dusk? Dr. Vranjes 
Firenze’s latest home 
fragrance, Leather 
Oud, blends notes 
redolent of  both: the 
precious resin of  oud 
and the deep smoky 
scent of  leather, 
alongside rose, incense, 
musk, vanilla and 
amber. The Florentine 
company has released 
a full Leather Oud line, 
but the standout for 
gifting season is the 
diffuser, with the shape 
of  its handcrafted 
bottle a homage to 
Filippo Brunelleschi’s 
famous Dome in 
Florence. Dr. Vranjes Firenze 

Leather Oud diffuser 500ml, £100

SWEETEST DREAMS 
A good night’s sleep starts 
with the basics: a supportive 
bed and comfortable linens. 
A great night’s sleep? Well, 
there’s Harrods of  London 
bedlinen for that, including 
the Italian-lace-trimmed 
Evantail, the South-of-
France-inspired Marseille 
and the opulent Atelier. 
Harrods of London Atelier pillowcases 

from £269 and duvet cover set from £729

A PERFECT MATCH 
The collaboration 

between silverware brand 
Christofle and fine jeweller 

Mademoiselle Aurélie 
Bidermann is a sum greater 
than both parts. Highlights 

of  their Babylone collection 
of  dining accessories and 

home décor include a 
handmade porcelain vase 
– the product of  an entire 

week of  workmanship – that 
sits on a silver braided base. 

Christofle Babylone small vase £780

SOFTLY DOES IT
Japanese brand Uchino  
uses 100 per cent natural 
cotton and only the most 
natural herb and mineral 
dyes – such as Binchotan 
charcoal – to make its 
towels. And its blend of  
traditional craft and the 
latest technology makes  
for maximum fluffiness, 
outstanding absorbency and 
lightning-fast drying time. 
Uchino Blissful towels from £49.95

For the person who has (just about) 
everything, 2023’s hottest new devices  
are a surefire gifting win. For example,  
a pair of earbuds to match the Ferrari…

Devialet x Opéra National de Paris Devialet  

Gemini II Opéra de Paris true wireless earbuds £549

Samsung Galaxy Z Flip5  

smartphone £1,049

Technology, 

Fifth Floor; and 

harrods.com

Scan for a fast 

track to the best  

of the best from 

the world of tech

TECH THE HALLS

Dyson Supersonic special-edition  

hair dryer with presentation case £329.99 

Leica ZM 1  

Monochrom Edition £9,900Samsung 98in QLED 4K Q80C TV £6,499

Insta360 X3 waterproof 360°  

action camera £469

Therabody TheraFace Mask £549

Bang & Olufsen Beoplay EX Ferrari 

Edition wireless earbuds £449

Bang & Olufsen Beolab  

speaker from £2,199

Bed & Bath and Home, Third Floor; Technology, Fifth Floor; and harrods.com



A new book celebrates  
Ralph Lauren’s inspirational  
vision of living and 40 years  
of RALPH LAUREN HOME

WORLD	
	 OF STYLE 

DEDICATED TO THE instantly recognisable 
style of  Ralph Lauren and his pioneering 
approach to design, Ralph Lauren: A Way of  Living 
commemorates the 40th anniversary of  the brand’s 
renowned home collection. 

The Ralph Lauren world is a multifaceted one, 
and this book acts as a cinematic timeline of  the 
American designer’s trailblazing innovations, 
telling the stories behind some of  his most 
significant pieces. Take the sleek RL-CF1 chair, for 
example – crafted from carbon fibre and inspired 
by Lauren’s own McLaren F1 race car. Then 
there’s the hand-burnished leather Writer’s Chair, 
which exemplifies the designer’s appreciation 
for a weathered, timeworn aesthetic. The new 
compendium also includes an exploration of  the 
menswear-inspired Oxford bedding collection, 
featuring details such as tailored topstitching and 
signature buttons.

A Way of  Living also shines a spotlight on the 
brand’s global restaurants, the epitome of  gracious 
hospitality – and yet another illustration of  a  
wide-reaching influence on design across the  
entire lifestyle sphere.

The Harrods Bookshop, Lower Ground Floor; and Furniture, Third Floor

Ralph Lauren:  

A Way of Living £60



Featuring a pattern beloved by car enthusiasts 
around the world, CHOPARD’s latest gifting 

launch celebrates its connection to racing

WHEN IT COMES TO Chopard, there is always 
more than meets the eye. The Swiss horologist and 
high jeweller is known for its starry following – 
among that cohort, the brand’s global ambassador, 
Julia Roberts – but there’s also its long-standing 
sponsorship of  the Mille Miglia. The celebrated 
1,000-mile open-road classic-car rally originally 
took place in Italy between 1927 and 1957. It was 
reborn in 1977 as the Mille Miglia Storica, a multi-
day parade for cars built before (or in) 1957, and 
the brand’s latest gifting launches give a subtle nod 
to this partnership. The Classic Racing cufflinks, for 
example, feature a delicate engraving of  the signature 
Dunlop tyre pattern. That’s a detail car enthusiasts 
will appreciate – and one that also appears on 
the Classic Racing bracelet, which is made from 
braided lambskin and carries the chevron pattern 
on the clasp. The stylish Classic Racing table clock, 
meanwhile, pays tribute to the Mille Miglia’s classic 
racing colours while its vintage-style sensibility harks 
back to the rally’s heyday. 

The Ice Cube line is another highlight. Chopard’s 
master craftspeople meticulously cast metal into 
square facets that capture and reflect the light  
to give an effect that manages to be minimal  
and elegant yet eye-catching. The Ice Cube 
cufflinks are a contemporary take on a classic, 
while the Ice Cube pen collection is a must-have 
for any modern man.

The Arcade, Lower Ground Floor; and harrods.com

Chopard Classic ballpoint 

pen £300 and mini wallet 

£196, and Classic Racing 

bracelet £270, table clock 

£1,200 and cufflinks £457

Pedal to
the metal



The BACCARAT barware universe 
is a showcase of contemporary 
designs, appealing to taste 
adventurers everywhere

LOOKING FOR LUXURY CRYSTAL with a 
vibrant, joyful spirit? Welcome to the wonderful 
world of  Baccarat’s latest barware collections; 
works of  art with a spellbinding aura that invite you 
to celebrate, share unique experiences, and discover 
a new way of  living where luminous reflections, 
the interplay of  textures and the clinking of  glasses 
become triggers for emotion. The French maison’s 
renowned barware has now been reimagined in a 
celebratory explosion of  colours, with the double-
cased crystal tumblers in the Harmonie collection 
adopting four intense and festive shades – red, 
orange, emerald and moss green.

Harmonie is the go-to for both creative cocktail 
enthusiasts and lovers of  rare whiskies, with the 
‘Colors of  Joy’ designs taking creativity to new 
heights: contrasting clear crystal bases highlight the 
hues, while vertical lines cut into the crystal vary the 
glasses’ intensity. All of  which leads to unforgettable 
moments of  tasting and sharing, experienced 
through a gloriously diverse and colourful lens.

Home, Third Floor; and harrods.com

This page Baccarat 

Harmonie Tumblers Colors 

of Joy Intense Set £960 for 

set of four, mixed colours.

Opposite page, from left 

Baccarat Harcourt 1841 

Tumbler £330 for set of 

two and decanter £900, 

Louxor tumbler £390 for 

set of two, Harmonie round 

whisky decanter £730 and 

Louxor decanter £1,400

SPELLBINDING	
	      SIPPING 



Contrasting finishes give 
LALIQUE’s delicate vintage-
inspired glassware a dreamy 
quality ideal for the holidays

PICTURE THIS: A GLASSWORKS in Alsace 
(now part of  the Grand Est administrative 
region), France, alive with the crackling sound of  
1,200ºC-hot furnaces. Here, in Wingen-sur-Moder, 
the region’s most highly skilled artisans devote 
themselves to crafting extraordinary crystalware, 
from glasses and decanters to vases, sculptures 
and bowls. This is where homewares and jewellery 
brand Lalique has been manufacturing its precious 
creations since 1921. Perfect for Christmas gifting, 
the 2023 Vintage Bacchantes vase showcases one of  
the brand’s best-known designs: delicate iterations 
of  the priestesses of  Bacchus. Carved by hand from 
clear crystal, it playfully interacts with different 
lighting to reveal a new dimension from each angle.

The 100 Points collection comprises 16 designs, 
including a universal wine glass that’s intended to 
evoke the full expression of  every type of  wine. 
Characterised by a U-shaped bowl and frosted 
rib stem, each glass combines Lalique’s signature 
contrast of  clear and satin finishes, striking a 
beautiful aesthetic under the ambient glow of  
festive table settings.

If  you’re looking for something decorative, 
meanwhile, the Versailles Vase – inspired by the 
ancient Medici Vase and its finely carved florals – 
makes an exceptional gift.

Home, Third Floor; and harrods.com

This page Lalique 

Versailles Vase £5,800, 

Zeila Panther small 

sculpture £449 and Mouse 

sculptures £99 each.

Opposite page, as this 

page plus Lalique Pivoine 

Votive candle holder  

£135 and Greyhound 

sculpture £2,650

Crystal
clear



A mythical creature takes centre 
stage in WEDGWOOD’s latest 
collection, inspired by one of the 
company’s earliest patterns 

SINCE JOSIAH WEDGWOOD founded his 
eponymous company more than 260 years ago, 
it has always balanced respect for the past with 
a drive for innovation. The Phoenix design is no 
exception, taking the mythical bird motif  from 
Florentine – one of  Wedgwood’s earliest classical 
patterns – and creating a new collection.

Traditionally associated with the sun and the idea 
of  regeneration, the Phoenix is a fitting symbol 
for a brand that has consistently reinvented itself. 
Rendered on fine bone china in a shade of  blue 
reminiscent of  Josiah Wedgwood’s famous early 
Jasper trials, the raised details and hand-painted 
layers of  22-karat solid gold are a testament to the 
skill of  the Barlaston factory’s master craftspeople. 

Now, as part of  the Prestige Collection portfolio, 
the Phoenix design is available on a plate, tea and 
coffee cups with saucers, a teapot, and a sugar 
and cream duo. And there is also a 15-piece set, 
including six teacups and saucers. Layer with 
neoclassical Helia pieces, and you’re guaranteed  
a tablescape with panache.
 
Home, Third Floor; and harrods.com

Wedgwood Phoenix 

teaware £5,175 for 

15-piece set 

FLIGHT	
	 OF FANCY 



Discover the WATERFORD 
crystalware collection  

that celebrates the life and  
music of a renowned soul  

and R&B musician

MASTERFULLY HANDCRAFTED using 
precise skills that have been passed from generation 
to generation, Waterford’s luxury crystalware 
is some of  the most sought-after in the world.  
Indeed, since the brand was established in the 
southeast of  Ireland 240 years ago, its creations 
have been prized by royalty, politicians and 
sporting legends alike. 

As part of  its commitment to challenging the 
conventional misconceptions around decorative 
crystal, Waterford has now partnered with the 
Luther Vandross Estate and Primary Wave Music 
to release a special collection inspired by sound. 
Available exclusively at Harrods, each piece 
honours Luther Vandross’ legacy as an American 
music legend, capturing the spirit and emotion of  
his songs in every piece.

Expect to find tumblers, Martini glasses and 
Champagne coupes featuring a unique thousand-
point Karo-cut design and a single Karo cut on the 
base. Plus, in celebration of  Vandross’ 1981 debut 
album, the brand has also created a wall-mounted 
12in crystal disc featuring 81 track grooves and  
a hand-etched label showcasing his signature.

Home, Third Floor; and harrods.com

This page Waterford 

Luther Vandross 

Champagne coupe  

£215 for set of two. 

Opposite page Waterford 

Luther Vandross cocktail 

shaker £215

Always
and forever



Whether you prefer journals and 
notebooks or handbags and 
wallets, ASPINAL OF LONDON’s 
personalised leather goods make 
for standout Christmas gifts

LUXE IN
	 LEATHER

THINK HANDCRAFTED LUXURY leather 
and we’ll bet the name Aspinal of  London 
springs to mind. The British brand’s accessories 
and stationery are beloved by royalty, A-listers 
and everyone in between. In fact, you’d be hard-
pressed to find anyone who wouldn’t be delighted 
to receive an Aspinal wallet, card holder or purse 
under their Christmas tree. 

For gifting season, the brand has given its 
familiar designs an ultra-luxe upgrade with ombré-
crocodile finishes. For a personal touch, add a 
bespoke message or initials so you or your recipient 
can treasure the piece for many years to come.  
For AW23, Aspinal of  London’s refillable journals  
are available in Cardinal Red – a sophisticated  
new colour that perfectly captures the season. Ideal 
for jotting down plans, dreams and reflections, 
they’re made for those in search of  a stylish tool to 
organise their thoughts.

The Arcade, Lower Ground Floor; and harrods.com

Above Aspinal of London 2024  

Slim Pocket Leather Diary £65. 

Opposite page, bags, from top Aspinal 

of London Mayfair Midi £595, Mayfair 

Mini £495 and Mayfair Clutch 2, £325



Experimentation, good design 
and fun are the keys to LLADRÓ’s 

success – and the Christmas 
collection is no exception

CHANCES ARE YOU’RE aware of  Spanish 
porcelain company Lladró, famous for its artistry, 
unparalleled craftsmanship and time-honoured 
traditions. But did you know about its modernity? 
For the past decade, the company has devoted 
itself  to producing items that are experimental as 
well as exquisitely crafted; devastatingly chic rather 
than simply decorative. 

To celebrate its 70th anniversary, the brand has 
launched a brilliantly unexpected collection of  
bold and stylish sculptures, lighting and scents. 
Italian designer Luca Nichetto’s whimsical Soft 
Bloom lamp is a standout: the balloon-like design 
is inspired by inflatable pool loungers, and the 
resulting woven-effect surface casts a warm, 
glowing light. French artist Camille Walala has 
turned her hand to creating sculptures based 
on her signature illustrations. And then there 
is Lladró’s Lover’s Eyes collection, a range of  
spellbinding Saxony-blue vases paying homage 
to the 18th-century tradition of  commissioning  
a miniature painting of  your lover’s eye. 

Lovers of  Lladró’s Christmas porcelain will also 
be pleased to see the return of  the Happy Holidays 
campaign. The highlight? The Animal Jewels – Art 
Deco-style creatures featuring precious gemstones. 

Home, Third Floor; and harrods.com

This page Lladró The 

Guest by Camille Walala – 

Big Sculpture £2,500 and 

Small Sculpture £910.

Opposite page Lladró Soft 

Blown Airbloom table lamp 

by Nichetto Studio £930

Cabinet of
curiosities



Inspired by both sweet dreams and phases of 
wakefulness, the latest designs from FRETTE 
use tactile materials for a perfect slumber

A GOOD NIGHT’S SLEEP is the ultimate gift. 
And Frette, the 163-year-old Italian brand, knows 
more than most about how to create a peaceful 
night. The house’s luxurious linens have been 
used in illustrious hotels and on private yachts  
and jets – and perhaps will now find their way into 
your home too? 

This season, Frette’s designs take their cues from 
the act of  dreaming. The pieces are made from 
pure cashmere, velvet, wool or cotton sateen, and 
every design has an enveloping feel that reflects the 
magical phases of  dreaming and waking. 

The brand has introduced some exciting new 
colourways too: highlights include wintery shades 
of  Plum and Dusty Mauve, while Mélange Grey 
and Beige inspire moments of  relaxation and calm. 
And for more statement-making linens, see Frette’s 
Jacquard designs and exquisite embellishments.

Luxury Linens, Third Floor; and harrods.com

From top Frette 

Odyssey Sham square 

pillowcases £430 each, 

Bold sheet set £920, 

Luxury Suede decorative 

pillow (centre) £1,180, 

Luxury Passepartout 

decorative pillows £320 

each, Odyssey Sham 

duvet cover £2,380 and 

cashmere throw £2,350 

DREAMING  
IN COLOUR(S)



Regal in both look and feel, the  
new strikingly patterned linens  
from YVES DELORME will be 

admired for years to come

FOR AUTUMN/WINTER 2023, Yves Delorme 
takes on a decidedly maximalist aesthetic by 
drawing inspiration from the flora and fauna found 
in some of  the world’s most famous palaces. 

Among the range is Grimani, named after the 
famous Venetian palace, which features prints 
translated from intricate 17th-century paintings on 
the palace’s ceilings. One depicts romantic florals, 
wispy foliage and flying birds; the other is a floral 
paisley pattern in shades of  green. And all the 
linens are made from 100 per cent organic cotton 
sateen with a 300-thread count.

To add an element of  drama, look to the Golestan 
Palace in Iran’s capital Tehran. The Golestan 
designs showcase large blooms in a paradise-like 
garden, made in 100 per cent cotton batiste with 
a 200-thread count. 

Finally, there’s Perse, made with damask patterns 
in soft sienna and cream hues common in Persian 
palaces. Woven from 100 per cent organic cotton 
sateen with a 300-thread count, it comes with a 
matching bath-linen set – as do all the new ranges. 

Bed & Bath, Third Floor; and harrods.com

This page Yves Delorme 

Golestan bathrobe £235. 

Opposite page, from top 

Yves Delorme Grimani  

square pillowcases £99 

each, Iosis Divan square 

cushion covers £119 each, 

Grimani Oxford pillowcase 

£99 and silk pillowcases 

£209 each, Iosis Divan 

rectangular cushion cover 

£69, and Grimani king-size 

duvet cover £415, silk bed 

runner £909 and king-size 

fitted sheet £239

Fit for 
royalty



Create a moment of calm and 
relaxation in your bedroom with  
the latest designs from AMALIA 
HOME COLLECTION

TRACING ITS ROOTS back to some of  the 
original Portuguese textile mills of  the early 
1920s, Amalia Home Collection represents four 
generations of  experience. And today, the company 
still draws inspiration from Portugal’s beautiful 
coasts, mountains and villages as it creates artistic 
bed linens using the world’s finest materials.

Take the cloud-like Cirrus collection, for 
example. Crafted with cotton velvet on one side 
and Egyptian cotton sateen on the reverse, this 
super-soft bedspread is guaranteed to engender 
a relaxed, comforting environment. In a classic 
neutral tone, it also makes a chic addition to your 
bedroom décor.

Then there is Memória, a design characterised 
by a delicately embroidered border intended to 
evoke the communication and interaction that 
connect different people and cultures. Woven from 
400-thread-count Giza 94 Egyptian cotton percale, 
the result is a crisp set comprising flat sheet, duvet 
cover and pillowcases. 

Finally, if  you prefer 300-thread-count cotton 
Jacquard, look no further than Glória. The popular 
Portuguese name is manifested in a subtle tree-root-
like pattern, a combination that nods to the brand’s 
love of  its culture and traditions.

Bed & Bath, Third Floor; and harrods.com

This page, top left Amalia 

Home Collection Glória 

king-size duvet cover 

set £367 and Oxford 

pillowcases £106 each, and 

Suave king-size flat sheet 

£129; above Memória  

king-size duvet cover set 

£357 and flat sheet £150.

Opposite page Amalia 

Home Collection Cirrus 

square pillowcases £119 

each and bedspread 

£1,300, Jasmim cushion, 

price on request, and 

Maria bed linen set,  

price on request

A PIECE OF 
	 PORTUGAL



Sumptuously soft towels, natural 
bedding and a warming scent 
are mainstays of THE WHITE 

COMPANY’s Christmas offering 

DREAMING OF A WHITE Christmas but 
don’t want to wait for snow? Look no further than  
The White Company. The British brand, 
founded in 1994, has become synonymous 
with timeless design, traditional craftsmanship  
and tasteful Christmas-themed homewares, as 
well as gifting ideas. Take, for example, its highly 
anticipated Winter scent; always sophisticated  
and subtle, it is a blend of  spicy cinnamon, 
warming clove and zesty orange, ideal for cosy 
nights in. 

Another signature of  the company is its luxurious 
towel range, from face cloths to super-jumbo sizes. 
Egyptian and Turkish cotton feature prominently, 
as does faster-drying hydrocotton, with a luxurious 
cocooning experience guaranteed.

For an extra special gift, choose the brand’s 
premium bedding. Gloriously soft and enveloping, 
each set is made using high-quality cotton, 
ensuring a beautiful drape on the bed and a serene 
sleep experience.

Bed & Bath, Third Floor

This page The White 

Company Super Soft Eco 

Loom collection – bath 

towel £24, bath sheet 

£34 and super jumbo 

£45, ‘Joy’ decoration £8, 

Chepstow throw £265, and 

Savoy (from left) double 

duvet cover £110, Oxford 

pillowcases from £28 and 

double flat sheet £72.

Opposite page, from left 

The White Company 

Winter Hamper £120, 

comprising Winter 

Signature Candle £22, 

Pillar Candle £22, Hand & 

Nail Gift Set £28, Luxury 

Soap £12 and Scent 

Diffuser £30

Creating a
cosy cocoon



Continuing a long partnership, 
SMEG and DOLCE&GABBANA’s 
latest range brings the spirit of 
Sicily right into your home

A LOVE FOR craftsmanship, a flair for clever 
design and a taste for maximalism: Smeg and 
Dolce&Gabbana have more in common than 
just their Italian roots. The duo’s much-loved 
partnership dates back to 2016, when they produced 
100 hand-painted fridges. Seven years on, their latest 
collaboration has yielded the Blu Mediterraneo 
collection, comprising an expanded selection of  
home appliances – from a toaster and kettle to a 
milk frother, espresso machine and coffee grinder.

Combining Smeg’s retro silhouettes with 
Dolce&Gabbana’s refined design, each piece 
features the blue-and-white maiolica pattern often 
associated with southern Italy – not least Sicily, 
Domenico Dolce’s birthplace, which also serves 
as a leitmotif  in his work. This collection pays 
homage to the region’s heritage, cuisine and artistic 
values of  fatto a mano – or ‘made by hand’.

Another cleverly conceived Smeg debut is House 
of  Coffee, an experiential website showcasing the 
75-year-old brand’s expertise. There, you can 
browse recipes and find out how to make a perfect 
cup of  coffee while learning about new launches 
– such as the reimagined ECF02 classic espresso 
machine (above) and the EGF03, a manual espresso 
machine with a built-in grind and brew function.

Cookware & Kitchen Appliances, Third Floor; and harrods.com

This page Smeg x 

Dolce&Gabbana Blu 

Mediterraneo espresso 

coffee machine £1,249.

Opposite page Smeg  

x Dolce&Gabbana  

Blu Mediterraneo  

electric kettle £599

BREWED TO 
	 PERFECTION



So what’s your coffee vibe? Hot or cold? Dairy 
milk or a plant-based alternative? The new 

DE’LONGHI machine ticks all the boxes

IF YOU THINK starting your day with barista-
style coffee requires an early-morning pilgrimage 
to your local specialist coffee shop, think again. 
De’Longhi’s Eletta Explore coffee machine is able 
to create your favourite energy-boosting brews in 
minutes. Whether your tastes lean towards an iced 
Americano or a punchy espresso, this automatic 
bean-to-cup coffee machine is equipped to do it all.

Courtesy of  De’Longhi’s Bean Adapt Technology,  
the Eletta Explore automatically selects the ideal 
way to brew the best coffee from your beans. Using 
Cold Extraction Technology, it can also create 
a range of  smooth cool drinks for a refreshing 
change – think a cold-brew coffee or chilled latte 
macchiato. It’s also equipped with the brand’s 
LatteCrema system, which creates a silky barista-
style foam in both hot and cold milk-based coffees.

The machine is also just as compatible with 
plant-based milks as with the dairy original. So if  
you fancy a nutty almond alternative in your coffee 
one day and a creamy oat-based drink the next, 
you’ll still get to choose between the 50-plus drinks 
that can be made at the touch of  a button.

Cookware & Appliances, Third Floor; and harrods.com

De’Longhi Eletta Explore 

coffee machine £999

Drinks for
everyone



Turning beans into a perfect  
cup of coffee is easier than  
ever thanks to MELITTA’s  
latest machine

BREAKING  
	    NEW GROUND

AS ANY BARISTA will tell you, the finest coffee 
starts with freshly ground beans. And now – thanks 
to Melitta – that doesn’t have to be a chore. 

The German company has utilised its substantial 
know-how to design a brand-new machine that 
grinds beans on demand and, at the touch of  a 
button, transforms them into the perfect cup of  
filtered coffee. But the AromaFresh Pro Therm’s 
benefits don’t end there. Alongside an integrated 
ceramic grinder, which can be programmed to one 
of  11 settings (or just switched off if  you have pre-
ground coffee), the machine also has an adjustable 
brewing strength system, plus a mechanism that 
automatically balances the contact time between 
water and coffee to ensure maximum flavour.

Of  course, the storied brand has experience 
in creating cutting-edge coffee machines. It was 
founded in 1908 after housewife Melitta Bentz 
punched holes in a brass pot and used a piece of  
blotting paper to create a two-part filtration system 
that would stop coffee dregs from ending up in the 
mug. In short, she made the first drip coffee – and 
the first filter, too. And clever design is still very 
much at the heart of  Melitta today. Case in point? 
If  you need to get your day up and running with 
a coffee, use the AromaFresh Pro Therm’s TFT 
screen to programme the machine to switch on and 
start brewing for the minute you wake up.

Cookware & Appliances, Third Floor; and harrods.com

Melitta AromaFresh 

Pro Therm filter coffee 

machine £289



As the days get colder, the morning dash  
to your local coffee shop becomes a bit less 

enticing. Enter MIELE’s countertop range…

BARISTA-QUALITY BEVERAGES from the 
comfort of  your kitchen? That’s exactly what Miele’s 
CM5, CM6 and CM7 series of  freestanding bean-
to-cup coffee machines aim to provide. Whether 
your order is a cappuccino or a flat white, you’ll 
get rich, intense flavours courtesy of  the integrated 
conical bean grinder that allows for an even and 
precise finish. The CM6 MilkPerfection also offers 
improved milk froth thanks to a double-venture 
valve, which adds steam twice. Plus, it has innovative 
WifiConn@ct, linking the appliance to your network 
to enable voice control and app operation.

With the CM5310 and CM5510 Silence 
machines, there’s a coffee-pot function that allows 
you to brew up to eight cups at a time, while 
easy-clean programmes make for a superior user 
experience. And given the variety of  sizes and 
finishes, including Rose Gold and Obsidian Black, 
Miele’s coffee machines are also always a truly 
aesthetically pleasing addition to your countertop.

Cookware & Appliances, Third Floor; and harrods.com

Miele CM5510 Silence 

coffee machine £1,179

Enjoy a £180 discount on selected Miele coffee machines  
purchased between 1st and 28th November 2023 (inclusive)*
*Receive a £180 discount on a single purchase of a Miele CM5310 or CM5510 coffee 
machine between 1st and 28th November 2023 (inclusive), while stocks last. This offer is 
only available in Cookware & Appliances on the Third Floor of Harrods, Knightsbridge, 
and cannot be used in conjunction with any other offers. The discount may only be 
applied to a single transaction involving the coffee machines specified above; it may 
be redeemed only once per customer and only during the offer period. For full terms 
and conditions, see the Standard Gift with Purchase section at harrods.com/en-gb/
legal/competitions-and-offers. Joint promoters: Miele Company Limited (No: 769014), 
Registered Office: Fairacres, Marcham Road, Abingdon OX14 1TW and Harrods Ltd 
(No. 30209), Registered Office: 87–135 Brompton Road, London SW1X 7XL.

Be your
own barista



IT’S FAIR TO SAY Leica knows a few things 
about imagery – that’s a field in which it’s been 
setting the gold standard since 1925, when it 
released its first camera. Loved by everyone from 
Henri Cartier-Bresson to Nan Goldin, its compact 
designs have captured some of  the most recognisable 
images in the world (think Thomas Hoepker’s iconic 
shots of  Muhammad Ali). Now, Leica has launched 
the Cine 1 – a 4K laser TV that uses a sophisticated 
Leica Summicron lens to project a picture-perfect 
cinematic image onto your wall, at a size equivalent 
to a 100in or 120in screen.

The secret behind this superlative image quality 
lies in its innovative triple-RGB laser technology. 
This not only ensures spectacular colour rendition 
and ultra-bright images, but also has a service life 
of  more than 25,000 hours. As you’d expect from a 
company that’s been in the digital image game 
since the ʼ90s, Leica’s proprietary image processing 
is second to none: it enhances the picture with 
special algorithms that achieve detailed colour 
gradations, excellent contrast transfer and ultra-
natural colour reproduction. Audio is far from  
an afterthought, provided by an integrated  
high-performance Dolby Atmos system, and the 
overall design is just as singular as the Cine 1’s 
performance. Well, this is Leica, after all.

Technology, Fifth Floor

Leica Cine 1 laser  

TV from £8,495

Razor-sharp images, rich sound and 
technology that brings you closer to the 
moment… LEICA’s new laser TV has it all 

INNOVATION 
		       IN 4K 



Just in time for Christmas, turn your  
sitting room into your own high-end cinema 

with LG’s range of super-realistic TVs 

EACH YEAR, THE arrival of  the holidays brings 
a host of  new festive films with it. So why not enjoy 
them on one of  LG’s breathtaking OLED TVs?

With screen sizes between 55in and 83in, the  
G3 OLED is sure to impress. It’s part of  the brand’s 
ultra-slim G series, and offers LG’s brightest 
picture yet. Brightness Booster Max technology 
uses special processing and Light Control 
Architecture to boost brightness, which results in 
clearer pictures. And colours appear more realistic 
and natural too – so Santa’s reindeer and sleigh will 
look very real indeed.

If  you’re hunting for a TV to complement your 
interiors, opt for LG’s contemporary Posé 4K 
OLED model, with rounded edges and a luxurious 
fabric finish. At the back, a media shelf  allows you 
to store your favourite books and magazines, while 
an optional cable organiser (included in the box) 
helps conceal unsightly wires. 

Technology, Fifth Floor

LG OLED G36 TV  

65in, £2,399 and  

G1 soundbar £799

Mega movie
nights



Marrying contemporary style and elite 
engineering, BANG & OLUFSEN is the  
go-to for next-level sound and vision

WITH DESIGNS THAT fuse high-performance 
technology and sleek Scandinavian aesthetics, 
it’s no wonder Bang & Olufsen is an industry 
frontrunner in audio innovation. The Danish 
brand was founded in 1925, with the principle of  
combining beautiful sound, timeless design and 
unrivalled craftsmanship. Today, every one of  its 
products remains a testament to that ethos. 

Those with an appreciation for technology will 
already have the Beovision Harmony TV on their 
radar. Its 97in screen is the largest LG OLED 
screen yet, with an immersive 4K resolution and 
super-bright self-lighting pixels. It’s designed to 
impress from the moment you switch it on, with 
its wood-and-aluminium speaker covers seamlessly 
unfolding to reveal the screen, making it the perfect 
choice for those who want to add some magic to 
their home-theatre experience.

It’s no surprise that Bang & Olufsen offers the 
perfect speaker pairing, too. The wireless Beolab 
28 smart speakers have a slim contemporary 
aesthetic and light-up touch controls. To deliver 
the powerful sound they use Beam Width Control, 
which intuitively switches between its wide and 
narrow modes to minimise interference.

To discover more, book an appointment with 
Bang & Olufsen in Technology on the Fifth Floor.

Technology, Fifth Floor

Bang & Olufsen Beovision 

Harmony 97in TV from 

£51,850 and Beolab 28 

speakers from £13,950

THE BIG BANG



After revolutionising how you 
style your hair, DYSON is now 
making sure its machines look  
as good as they make you feel

IT’S SOMETHING OF an understatement to say 
Dyson has made waves in the world of  premium 
styling tools. The brand’s Supersonic hair dryer, 
Airwrap multi-styler and Corrale hair straightener 
have not only won awards, they have also garnered 
celebrity devotees and inspired a slew of  copycats. 
And it’s easy to see why: the innovative designs are 
powerful, quick and able to significantly reduce 
extreme heat damage to your locks, thanks to 
intelligent heat-control technologies.

This season, all three are available in an exclusive 
limited-edition colourway ideal for gifting. 
Combining an electric shade called Ultra Blue 
– inspired by lapis lazuli – and Blush Pink (a soft 
new take on the fuchsia shade Dyson has used for  
years), the Blue Blush iterations showcase the 
company’s willingness to not only champion 
technological innovation but also experiment with 
new colours and finishes.

Dyson’s extensive palettes are refined with 
the same attention to detail as its meticulous 
engineering – it’s taken time to reinvent the 
striking pink that marked its entry into the world 
of  haircare, and the superior matte texture was 
achieved through precision-applied satin topcoats. 
And as everything Dyson does fuses performance 
with high-end aesthetics, the new finish makes the 
hair tools easier to grip too.

Technology, Fifth Floor

This page Dyson Corrale  

hair straightener £399.99.

Opposite page Dyson Airwrap 

multi-styler £479.99

Get your
glam on



Discover more via 
harrods.com or on 
Fifth Floor Technology
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